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For business. For consumers. For the world.



For over 40 years, our warranty and product enhancement solutions have 

driven revenue and customer retention for our business partners worldwide.
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chairman’s letter



2007 marked the first anniversary of 
The Warranty Group as a stand-alone 
company. Much more than that, however, 
was the manner in which we reached this 
exciting milestone. 

No small feat was the seamless and successful 
manner in which we transitioned away from 
a parent company of over 40 years to become 
independent. Other organizations might lose 
focus when facing these challenges, but not 
The Warranty Group. In fact, throughout the 
organization, we leveraged the opportunity to 
look at how we might become more efficient 
and deliver even more value to our clients. 
It was truly a win/win effort for our colleagues 
and our customers.

Our new brand gained traction globally, 
providing us an entrée into new markets. 
We established our first Board of Directors 
and created our first annual report. Over 
600 employees relocated to our new global 
headquarters in the financial district of 
downtown Chicago, and we replaced critical, 
previously-shared services including tax, 
treasury, investments, internal audit, human 
resources, legal, corporate planning and others. 

Throughout, the passion that is unique to 
our company meant that we maintained a 
focus on the fundamentals and delivered record 
results, ending the year with $5 billion in assets, 
and $2 billion of gross written premium, fees 
and investment income. This marks another 
milepost in our journey.

In addition, we gained ground in all segments, 
including North America, Europe and Other 
International, which includes Asia and Latin 
America. The unique ability of our company to 
respond to market demands around the world 
positioned us perfectly, and it will continue to 
do so in the future.

As we look to 2008, we see a global economy 
that is again providing new opportunities to 
deploy our unique human and capital resources 
and capture new markets with our innovative 
approaches and benchmark support.

It has never been more clear that our most 
valuable asset is our global team of colleagues. 
Every hour of every day, an employee of 
The Warranty Group is responding to a 
client somewhere in the world, bringing the 
expertise of a long-time industry leader and 
the energy and attitude of a newly independent 
organization to every touchpoint. Without these 
resources, no one can do what we do.

We are the one, the only, the original. 
We are The Warranty Group.  

David L. Cole
Chairman and CEO

Our team is our most valuable asset.
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